Joint Ventures

The formation of joint ventures by independent companies is long-standing. These collaborations
can help consumers by, for example, setting a common product standard or allowing the creation
of a product that neither party could produce alone. But joint ventures can also lessen
competition through coordination or less entry or choice. Antitrust decisions have tried to
balance these effects.

The stakes of this issue have increased in the last decade, when investors have become
increasingly concerned with whether the companies they own promote environmental, social,
and governance goals. In Europe, for example, there is a desire to allow companies to coordinate
on “green” standards with their competitors. But these agreements carry the risk of being
anticompetitive.
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